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OUR JOURNEY



H2ECO – AN AWARD WINNING INITIATIVE
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H2ECO HEADLINE FINDINGS
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Results

H2eco Short term water 
savings (l/p/d)

Number of audited 
properties 

Phase 1 17.1 1495 

Phase 2 6.3 1439 

Phase 3 8.2 194 

Phase 4 29.1 600 

Phase 5 19.7 2266 

Phase 6 44.6 3002 

Phase 7 28.9 3002 

Phase 8 28.2 3001 

Phase 9 6.1 3009 

21.5

18,008
properties audited

litres saved on average



A SURPRISING RESPONSE RATE
EVERY DROP COUNTS



THE FORCES
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THE WHOLE TOWN APPROACH
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BILLERICAY
WATER EFFICIENCY 
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BUILDING THE BRAND
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Presenter
Presentation Notes
In order to make the project a success and generate a buzz in Billericay we worked extremely closely with the Marketing Team to design and produce a whole host of media campaigns including billboards, a local radio campaign, posters outside the main supermarket, promotional stands and an ITV player advert.





WHOLE TOWN RESULTS
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19,000+ products 
distributed 

18,000+ litres
of water saved 
per day

700 customers visited 
the awareness stands

Commercial 
usage down 

15%

Engaged with 
900+ school 

children

200+ garden products 
and information 
distributed



CLOSING THOUGHT
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